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Active in the field of measurement and assessment in Turkey since 2007,
Assessment Systems pursues the measurement of people-related subjective
elements as its main subject of activity and offers various assessment tools
and methods to institutions in multiple areas.

The product range of Assessment Systems consists of nearly 20 standard
assessment tools whose psychometric studies were conducted in Turkey.
They can be classified into three main groups, namely competency inventories,
personality inventories and general ability tests. The products and services
of Assessment Systems are mainly preferred for and aimed at strengthening
selection and recruitment quality of institutions, determining the suitable
candidate for a position, and estimating candidates with a high business
performance in addition to detecting and following up development needs of
staff members for training, development and career management applications.

Assessment Systems has been the Congress Sponsor of the Human Resources
Management Congress organized by PERYON (Turkish Association of Personnel
Management) in 2007 and 2008, and the Official Competency Sponsor of HR
Summit organized by Management Center Turkey in 2009.

Assessment Systems is the single representative of Competency International
which was established by Lyle Spencer, a leading figure in the field of
competency.




PERI®

PERI is an assessment tool developed based on PERI is mainly used during selection and

the Five Factor Model, a widely accepted model recruitment processes to assess conformity of
among personality theories developed personality traits of candidates with those
considering features of Turkish culture. required by the position.

PERI includes a total of 180 expressions. The
inventory analyzes 29 personality traits under
5 main dimensions of personality based on the
scores individuals assign to themselves.

PERI®
“Personality

Inventory

PURPOSE
To analyze atotal of Conscientiousness 180 =40 min.
29 personality traits -Competent -Organized
under 5 main -Obeying Rules
dimensions -Achievement Oriented
-Detail Oriented
Agreeableness

-Trusting others
-Truthful-Merciful

-Helpful -Cooperating
-Modest

Openness To Experience
-Creative-artistic
-Emotional-Inclined to change
-Intellectual-Open minded
Extroversion

-Intimate -Social

-Assertive -Frisky
-Excitement Seeker -Cheerful
Neuroticism

-Anxious -Indignant
-Depressive -Ashamed
-Impulsive



Result of recent personality
psychology studiessuggest that
personality can be explained under 5
main dimensions . Called the Five

Factor personality theory, this

approach is accepted to be
generalizable to all cultures.

McCrae RR, Costa PT Jr. (1997). Personality trait structure as a human
universal. American Psychologist 52: 509-516.




NNA®

NNA is an assessment tool developed based on
the Five Factor Model, a widely accepted model
among personality theories, developed
considering features of Turkish culture.

NNA includes a total of 130 adjectives. The
inventory analyzes 17 personality traits under
5 main dimensions of personality based on the
scores individuals assign to themselves.

NNA is mainly used during selection and
recruitment processes to assess conformity of
personality traits of candidates with those
required by the position.

The inventory can be used for white collar
assessment and it is also very much preferred
to assess blue collar candidates since the
inventory is easy-to-apply and easy-to-

understand.

NNA®
Personality

Inventory

To analyze atotal of
17 personality traits
under 5 main
dimensions

Conscientiousness
-Achievement Oriented
-Self Disciplined

-Detail Oriented
Agreeableness
-Humanitarian-Modest
-Adaptable-Intimate
Openness to Experience
-Development Seeker
-Intellectual

-Open minded
Extroversion
-Social-Cheerful
-Friendly

-Dominant

Neuroticism
-Depressive -Indignant
-Anxious




Being easy-to-ill in and having simple

content, personality inventories
assessing by use ofadjectives are
frequently preferred by both
candidates and assessinginstitutions .

Millon, T. (1994). Millon index of personality styles manual. San Antonio,
IX: Psychological Corporation.




®

INTEG is an inventory developed to enable the
estimation of the frequency at which candidates
may demonstrate counterproductive behaviors
such as: procrastinating, doing harm to fixed
assets of business, abusing function, deferring
duties assigned, and not obeying workplace
rules.

Research indicates that integrity and related
concepts are among the most important traits
that managers and employers expect from an
employee. Similarly, other research suggests
that institutions incur important losses because
of having staff members with low levels of

integrity.

INTEG examines behaviors related to the
integrity of individuals under 3 main dimensions.

INTEG®

I

Inventory

To determine level
of integrity of
individuals

- Tending to be violent

- Tending not to be honest 49

Ly Y
= P =

NUMBEROF
STATEMENTSY

- Tending not to obey the rules




Literature on psychological tests
agrees that compared to traditional
personality inventories and general
ability tests, integrity test has a greater

power to predict theft at workplace,

counterproductive behaviors , and
business performance.

Mikulay, S.M. & Goffin, R.D. (1998). Measuring and predicting
counterproductivity in the labo 1g integrity and perso 3
testing. Educational and Psychological Measurement, 58, 768-790.




INO®

INO is an assessment tool developed to detect  INO is mainly used to assess candidates applying
the level at which individuals own innovative to positions requiring predominantly innovative
thinking skills and the attitudes influencing thinking skills such as software development,
efficient use of these skills. research and development etc. or staff members
already holding such functions. Regardless of
any position, the inventory is also preferred by
all organizations having innovation among the
core competencies sought for staff members.

Innovation has recently become one of the main
success factors for organizations. Research
indicates that there is a link between the extent
to which organizations can disseminate
innovative thinking and the extent to which staff
members possess innovative thinking skills.

Thinking
Inventory

NUMBEROFE
STATEMENTS
To determine level at -Producing innovative ideas 50
which individuals have -Openness to innovative ideas

innovative thinking
skills




Organizational innovation is about
changing the way of doing business
deliberately in order to offer newer
and better quality products and
services. At the heart of producing
new products and services lies
innovative thinking. Research shows
that creative thinking is anecessary

element for organizational efficiency.

Basadur, M.S. (1993). Impacts ad outcomes of creativity in organizational setting.
In Isaksei ock, M.C., Firestein, R.L. uring

and developing creativity: the emergence of a discipline. 278-313. NJ: Ablex.




OCI®

OCl s an inventory developed to detect the extent  OCI covers 11 sub-dimensions classified under
2 main dimensions of corporate culture and
assesses compliance of individuals to corporate
culture based on these dimensions.

to which individuals conform to corporate culture.

Every organization has special features
distinguishing it from other organizations.
Compliance of staff members with these features
makes positive contribution to their attitudes
towards their organization. In other words, in
organizations where harmony between
individuals and corporate targets is strong, staff
members are more loyal to their organization,
more satisfied with their jobs and tend to
demonstrate additional role behaviors.

oCI®
- Cultural

Compliance
Inventory

To analyze compliance of

individuals with corporate -Fairness

culture -Working environment
-Valuing human being

‘

NUMBEROF
STATEMENTSY

Being Employee-Oriented 50

-Participatory management

-Teamwork

Being Business-Oriented

-Quality-Oriented
-Achievement Oriented
-Result-Oriented
-Formal ity

-Innovation

-Leading

=20 min.




Research on organizational
psychology suggests that there is a
direct link between non-compliance
of staff members with corporate
culture and unwanted organizational
outcomes such as suffering from high
level of stress, decreasing

professional satisfaction and business

performance and turnover.

Morgan, G. (1997). Images of Organization, Sage: London.




On-line Usage:
Users can implement all kinds of the inventories and tests on-line.

Tailor-made Applications:

Users can produce personalized links via on-line system and send the link to people
to whom they want to apply the test/inventory directly through the system or by sending
personal e-mail.

Flexible Applications:

In the on-line application, users can create various combinations of dimensions by choosing
among different tests and inventories, and creating tailor-made booklets.

Comparing Results:

Users can follow the results of people to whom tests/inventories were applied in different
folders and can make comparative studies about the results of people at the time of
their choice.

Optical Data Form Transfer:

Users who prefer to apply the tests/inventories on hard copy can transfer the data in optical form to
the system through any scanner and immediately get the results on-line for the application.

Ease of Payment:

Users can apply tests/inventories to any number of people they want and pay only for those
whose reports they view.
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